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2015 Alternative Emerging Investor. No statement in 
this magazine is to be construed as a recommendation 
for or against any particular investments. Neither this 
publication nor any part of it may be reproduced in 
any form or by any means without prior consent of 
Alternative Emerging Investor.

As another year comes to an end, we have enjoyed no 
respite from the constant excitement and dynamic 
changes in emerging and frontier market investment.  

We are firmly in a post-BRIC world with the culmination of 
Chinese slowdown have a global effect, Russia’s headline risk 
proving difficult, and Brazil still battling corruption with grave 
economic results. India has emerged at the head of this pack, 
but with attention waning for the former darlings of the devel-
oping world, we are seeing exposure and opportunities in other 
regions.

This month marks a much awaited regime change as Argenti-
na’s Cristina Kirchner will step down, however it is most likely 
that her successor will not the the avatar of change investors 
were hoping for.   Despite the dire looking state of many of our 
favorite markets, a silver lining exists in the fact that many mar-
kets are bottoming out; if investors can get past misperceptions 
and fear, buying opportunities exist in Nigeria, Russia, Ukraine, 
and Argentina.  Now is the time to seek out these undervalued 
regions who have been struggling of late, and lock-in before th

In EMIA news we are pleased to announce the launch of our 
new website, offering greater benefits to both our members and 
audience in the form of greater content, more premium content, 
discounts to services and events as well as the re-launch of our 
webinar series, the first to discuss Frontier versus Emerging 
market investment on the 12th of November.  
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Modi’s goals center on 
boosting infrastructure, 
increasing urbanization, 

and reducing bureaucracy, which 
are much-needed goals for a nation 

Small 
Farming, 
Big Tech 
Challenge in 
India
In his first year as prime minister of India, Narendra Modi aimed 
to attract private investment. Following the Bharatiya Janata 
Party’s (Indian People’s Party) decisive victory at the polls in 2014, 
Modi’s government maintains an advantage that no other political 
party has held in three decades in India. 

ranking 179th when it comes to 
ease of opening a business. 

Agricultural investors are hoping 
that these actions foster a boost to 

agricultural production, particular-
ly at a time when drought has pro-
duced its third continuous year of 
poor weather.

EMIAAgribusiness

✍✍ Garrett Baldwin, Global AgInvesting
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Agribusiness

Still, populist backlash has recent-
ly centered on a controversial land 
bill that has pitted Congress leader 
Rahul Gandhi against the nation’s 
elected leader, with charges of ob-
struction and oppression being 
heaved at the Modi government.

The law is a sample of Modi’s goal 
of reducing bureaucracy throughout 
the nation. Modi, who already im-
plemented the industry-single win-

dow clearance to improve licensing 
procedures, has said the land acqui-
sition law will make it easier for 
businesses to purchase land. 

But opposition—which has framed 
this law as anti-farmer and poten-
tially damaging to the rural parts of 
the nation—has delayed hundreds 
of billions of dollars in infrastruc-
ture projects and investment, which 
are ultimately expected to form 

Modi’s vision of industrial corri-
dors and business cities cropping 
up across the nation.

“Investment dollars are pouring in. 
The business environment is much 
friendlier,” says Sahil Kini, vice 
president of venture capital firm As-
pada Investment Advisors, which 
provides early-stage risk capital to 
India-based entrepreneurs in the ag-
ricultural supply chain. “The gov-
ernment has done the work, but the 
trust [required] has come within the 
industry.” 

Across India, execution remains the 
government’s biggest barrier to ad-
dressing challenges in the agricul-
tural sector and to creating a more 
business-friendly environment. On 
a macro-scale, infrastructure proj-
ects will ultimately move forward. 
This infrastructure, critical to the 
nation’s agricultural sector, in-
cludes a boost in storage facilities 
and transportation networks. Small 
farming villages require roads that 
connect to market cities. 

Still, a key challenge to the sector 
appears to center on a more equal 
adoption and dissemination of tech-
nology for rural farms. 

India’s agricultural sector requires 
innovations and technology to 
boost farming efficiency and yields. 
That process is underway as the na-
tion attempts to adopt best practices 
from agricultural centers around the 
globe.
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Boosting India’s 
Farming Sector
Roughly 80% of all Indian farmers 
own and operate land holdings of 
fewer than two hectares, a vast con-
trast to the large-scale operations 
of domestic farmers in the United 
States. 

And with a wide variance of crop 
efficiency, the nation is working 
hard to adopt new technologies in 
order to boost crop yields and pro-
mote higher incomes among its 
class of farmers.

“Currently, there is a lot of talk 
about obtaining better seeds and 
issues like crop protection. The ob-
jective is to encourage more private 
partnerships,” Kini says. “Adopting 
new ag technology, genomics, and 
better decision services is critical 
because the yield gap is so signifi-
cant. There is a three-times to five-
times jump in inefficiency, depend-
ing on the crop you are examining.”

Kini points to the gap in mechani-
zation due to the fragmented land-
holdings across the rural nation.

“There is a 35% to 40% loss in 
the supply chain due to logistical 
challenges,” he says. “With such 
significant problems, they’re think-
ing about agricultural technology. 
The conversation is happening all 
across America about best practic-
es. In India, it’s key to find a struc-

ture where best practices can be im-
plemented across small farms. Even 
the smallest movement can lead 
to disproportionate jumps in how 
farmers improve, whether it’s using 
better quality seeds or just gaining a 
better understanding of agronomy.” 

Technology 
Implementation

Currently, four large companies 
work with thousands of farmers 
that sell farm inputs and, in some 
scenarios, provide insurance to the 
sector. “They support them through 
the growing season,” Kini says. 
“Then they buy the crops back in 
aggregate. Most are handling the 
marketing as well.”

But the challenge remains locked 
in how it is possible to bring new 
technologies up to scale across 
thousands of small farms stretched 
across the nation.

Kini says that big data is going to be 
critical in both the implementation 
and adoption of new technologies 
designed to promote better irriga-
tion, improve farming operations, 
and optimize crop quality. 

“By collecting data from these 
farms, there will be an opportuni-
ty to share that data and eventually 
even sell it to input makers,” Kini 
says. “That sort of market has value 
due to fragmentation on the ground. 

It is both sensible and cost efficient. 
Data could be a very powerful 
proposition—not just for farming 
but also for government and fertil-
izer companies.”

That is a critical observation, as 
evidenced in technological devel-
opment in the United States where 
companies have been able to test 
new platforms on smaller farms to 
identify a variety of different in-
puts and operational efficiencies. 
By collecting an immense amount 
of data for the purposes of analysis, 
companies can identify trends in the 
data and employ certain technolo-
gies or best practices depending on 
the similarities in conditions across 
small farming tracts in the region. 

Two farms, sharing similar topo-
graphic compositions, water chal-
lenges, and soil quality can quick-
ly be analyzed, and each could be 
deployed a specific technology or 
best practice in order to maximize 
its crop efficiency.

In India, Modi’s government must 
move forward with the big infra-
structure projects and aims to boost 
the required midstream operations 
required to effectively bring prod-
ucts to market. But political will 
across the states will remain a chal-
lenge, in addition to improving an 
immediate need this crop season: 
water access.
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Global AgInvesting is the world’s most well attended agriculture invest-
ment conference series and leading resource for events, research and in-
sight into the global agricultural sector. GAI has hosted more than 6,500 
attendees since 2009, and currently produces five annual events in New 
York, San Francisco, Singapore, London, and Dubai, and publishes the in-
dustry’s most critical periodical, the Global AgInvesting Quarterly news-
letter. GAI is a brand of HighQuest Group, a strategic advisory, conference 
and media company serving corporations, financial investors and govern-
ments across the global food and agribusinessvalue chains.

www.globalaginvesting.com

Garrett Baldwin writes for Global AgInvesting and has a decade of leadership experience in financial 
publishing, competitive and market intelligence, corporate advocacy, and financial planning. He is a 
graduate of the Medill School of Journalism at Northwestern University, where he was a member of the 
investigative team at the renowned Medill Innocence Project. He has a Master’s Degree in economic 
policy from Purdue University and is finishing his MBA in finance from Indiana University.

About the Author

http://www.highquestgroup.com/
http://www.globalaginvesting.com
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Commodities

OPEC oil prices 
hit lowest level 
since 2009 in 
August

✍✍ Ricard Torné, Senior Economist at FocusEconomics

Oil prices have taken another nosedive in recent months due to a 
variety of factors that are at play, and on August 25, the average 
price of the Organization of Petroleum Exporting Countries 
(OPEC) oil basket stood at 40.5USD per barrel. The reading 
marked a 22.3% decline over the same day of the previous month 
and marked the lowest price since February 2009. On an annual 
basis, oil prices were down by 59.2%. In the following days, oil 
prices recovered some of the ground lost and traded at 47.8USD per 
barrel on September 1. 
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Oil prices had begun to 
recover at the outset of 
the year following the 

plunge observed since mid-2014, 
which drove prices to tumble from 
110USD per barrel to less than 
50USD per barrel, yet crude costs 
began plummeting again in July. A 
series of factors contributed to the 
oil-price plunge seen in July and 
August. Expectations of a sharp in-

crease in oil supply following the 
successful nuclear deal between 
Iran and international powers put 
downward pressure on oil prices. 

This situation was exacerbated by 
fears that the Chinese economy was 
slowing at a faster pace than previ-
ously thought, as the world’s sec-
ond-largest economy experienced 
high volatility in the equity mar-

kets, decided to devalue the yuan, 
and posted weak economic indica-
tors. Moreover, key OPEC players 
were pumping oil at record levels, 
thereby contributing to the global 
glut.

In the very last days of August, oil 
prices moved upward amid rumors 
that OPEC was willing to talk about 
reducing crude output and that the 
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U.S. shale boom was fading. Nev-
ertheless, the overall picture sug-
gests that global crude markets re-
main oversupplied due to faltering 
demand and high-production levels.

OPEC pumped 31.51 million bar-
rels per day (mbpd) in July, despite 
the fact that the oil cartel had de-
cided to maintain its oil production 
quotas at 30 mbpd, according to the 
latest OPEC Monthly Oil Market 
Report. The rise reflected stronger 
production in Angola, Iran, Iraq, 
Saudi Arabia, and the United Arab 
Emirates. Saudi Arabia’s oil pro-
duction reached 10.35 mbpd in 
July, which was up from the 10.31 
mbpd tallied in June.

FocusEconomics Consensus Fore-
cast panelists expect oil production 
to reach 10.01 mbpd this year. In 
2016, the panel sees crude output 
broadly stable at 10.00 mbpd.

FocusEconomics is a leading provider of economic data, forecasts 
and analysis on the most important macroeconomic indicators 
for emerging and frontier markets. The company’s research cov-
ers 127 key countries in the Middle East, Asia, Europe, Sub-Saha-
ran Africa and the Americas, accounting for 97% of world GDP. 
FocusEconomics reliable, unbiased and timely information helps 
companies make sound business decisions. The company’s exten-
sive global network of economists, coupled with its position as an 
industry leader, are indications of its solid reputation as a reliable 
source for business intelligence among the world’s major financial 
institutions, multinational companies and government agencies.  
FocusEconomics is pleased to be a partner of EMIA and offers a 
10% discount on all yearly subscriptions exclusively to EMIA Mem-
bers. For more information, please contact us. 

info@focus-economics.com 
www.focus-economics.com

About the Author

mailto:info@focus-economics.com
http://www.focus-economics.com


13

A Euromoney
Institutional
Investor Company

     THE MOST COMPLETE, ACCURATE AND TIMELY SET OF ECONOMIC DATA
     AVAILABLE FOR MORE THAN 125 EMERGING AND DEVELOPED MARKETS

                                                            www.ceicdata.com

 
             Global Database                                                                                   Indonesia Premium Database
             2,500,000 time series                                                                        250,000 time series covering Indonesia through:
             • 18 macroeconomic concepts                                                        • 14 macroeconomic concepts
             •  Financial markets and industry specific data                          • 10 industries covered
             • 125+ countries covered                                                                  •  Regional data covers 33 provinces
                                                                                                                             
             WorldTrend Database                                                                       Brazil Premium Database             
             •  Regional Aggregates and forecasts                                           300,000 time series covering Brazil through:                                      
             •  Commodities market data                                                             • 13  macroeconomics concepts                       
             •  MSCI financial indexes                                                                    • 13 industries 
             •  Global Economic Monitor (GEM):                                                •  Regional data covers 5 Regions,  27 States,  
                CEIC’s proprietary normalized data allows you to                     6,000 Municipalities
                quickly compare economies around the globe                                                                 
      
            China Premium Database                                                                Russia Premium Database                                                             
            330,000 time series covering China through:                            190,000 time series covering Russia through:                                                          
             • 18  macroeconomics concepts                                                     • 13  macroeconomics concepts               
             •  22 industries                                                                                       • 11 industries 
             •  Regional data covers 2000 counties,                                          •  Regional data covers 8 Federal                                                        
                287 prefecture level cities                                                                  Districts, 83 regions, and 200 cities
       
            India Premium Database                                                                 Sector Database   
            270,000 time series covering India through:                              690,000 time series covering:  
             • 15  macroeconomics concepts                                                     • 13 industry sectors, including:                           
             • 13 industries                                                                                           Automobile, Aviation, Banking, Electronic, Insurance, 
             • Data down to regional and city level                                             Iron & Steel, Metal & Mining, Oil & Gas, Property,
             • Newly added Socio-specific sectors:                                              Pharmaceutical & Biotech, Semiconductor, 
               Health, Education, General Election and Crime                          Shipping & Port, and Telecommunication        
                                                                                                                                 
                  
            CEIC Data Manager (CDM), CEIC’s unique platform for accessing economic data, provides you with the power 
            to rapidly analyze, present and share insights derived from CEIC’s databases. From within a standalone 
            application you can view data, download, chart, or send information. Spot trends using charting, analyze 
            relationships using math functions, and receive alerts of new releases  and data revisions, to stay on top 
            of the latest macroeconomic data.  CDM is fully compatible with  Microsoft Excel and allows you to update your 
            data within Excel with just one click. 

                                                            To learn more about CEIC products, please contact 

                                                 James B. Boyko | 212.610.2928 | James.Boyko@ceicdata.com

                                                                     
 
 

 

 
 



14

EMIAEmerging Markets

How to Succeed in 
Emerging Markets

✍✍ Sarah Boumphrey, Head of Strategic, Economic and 
Consumer Insight at Euromonitor International

All markets are not the same. 
Each has unique challeng-
es and opportunities. The 

first and most important step to 
successfully launch a product or 

service is to pick the market or mar-
kets that are right for your business. 
Too many companies fail to do their 
due diligence regarding pre-market 
entry and then pay the price in poor 

sales and unforeseen complications 
and costs. Euromonitor Internation-
al has developed a four-pillar mod-
el to bring methodological clarity 
to selecting new emerging markets. 
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Focus

An emerging market strategy is a 
long-term one, and step one on the 
path to success is to choose wisely. 

The first pillar, market, is perhaps 
the most fundamental. It incorpo-
rates macroeconomic stability, the 
middle class, consumer market size 
and growth, and openness. These 
elements are essential concerns 
of any emerging market strategy. 
Is the country sizeable and stable 
enough to do business in? Are con-
sumers well off enough to buy my 
products and services? Are the po-
tential growth rates of the market 
attractive enough to offset any risk? 
And are the conditions for foreign 
businesses right?

http://blog.euromonitor.com/2014/11/succeed-in-emerging-markets-selection-strategy-and-first-steps.html
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The second pillar, population, in-
corporates size and growth, age 
structure, vital statistics, and urban-
isation. Many of the most import-
ant decisions planners must make 
should be shaped by the demo-
graphic realities on the ground. De-
mographics provide the backdrop 
for all consumer markets and enable 
an understanding of how the market 
fits into the demographic landscape 
and population trends also help to 
envisage the future shape and direc-
tion of the market.

Understanding and being able to 
harness population trends enables 
new market entrants to maximize 
their profitability by targeting the 
right people in the right place at the 
right time. Marketers and strategic 
planners should be posing ques-
tions such as: 

•	 Where do my target consumers 
live? Where will they live in the 
future? 

•	 Which age segment offers the 
most opportunities? 

•	 What are the opportunities and 
challenges that lie ahead? 

•	 Is my target audience growing, 
and will it continue to do so? 

•	 Is it geographically dispersed 
or concentrated?

The third pillar, access, incorpo-
rates infrastructure, Internet, part-
ners, and the retail landscape. The 
practicalities of market entry are 
key in getting products to market 
and on to the end consumers. 

•	 How accessible is the country? 
•	 Will it be difficult to get your 

products to market? 
•	 Are consumers easily acces-

sible for both direct sales and 
marketing and promotional ac-
tivities? 

•	 Would a local partner facilitate 
market entry? Or is a local part-
ner even a prerequisite? 

•	 Is the retail landscape modern 
or traditional?

The fourth pillar, business envi-
ronment, incorporates the ease of 
doing business, regulations, corrup-
tion, and human capital. Better un-
derstanding the environment within 
a market provides an enhanced con-
text for what business will really be 
like within the selected region or 
country.

Businesses can thrive in countries 
where these factors are not favour-
able, but a carefully thought-out 
strategy is a must. 

•	 Is there a level playing field 
between domestic and foreign 
investors? 

•	 Is the rule of law sufficient? 
•	 How can the business beat cor-

ruption? 
•	 How can the business recruit 

and retain talent?

Emerging Markets

These factors are more or less rele-
vant to any business in any sector, 
but there are also sector-specific 
and business-specific factors that 
should be added to this matrix. In 
addition, the importance assigned 
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This article is an extract 
from “Succeed in Emerging 
Markets: Selection, Strat-
egy and First Steps” white 
paper written and compiled 
by Sarah Boumphrey, Head 
of Strategic, Economic and 
Consumer Insight at Euro-
monitor International. To 
download your free copy, 
click here 

Euromonitor International 
is the world’s leading provider of global consumer market intel-
ligence, with a global network of over 600 market analysts. For 
more information please visit www.euromonitor.com

About the Author

to each of our 16 factors will dif-
fer according to industry sector and 
company profile. For some, human 
capital may be the primary concern, 
whereas for others it could be mid-
dle class. Our matrix is therefore 
a useful starting point that can be 

Emerging Markets

tailored to suit any business. The 
primary concern is to undertake a 
thorough analysis of all markets of 
interest before creating a shortlist 

of potential winners. A failure to do 
this could lead to missed opportuni-
ties or an embarrassing and costly 
mistake.

http://go.euromonitor.com/succeed-emerging-markets-selection-strategy-first-steps.html
http://www.euromonitor.com/
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The beginning of 2015 saw 
strong volatility in the for-
eign exchange market, but 

the Russian currency stabilized 
within a corridor of 50 to 60 RUB 
per USD at the end of the first half 
of this year. There was another 
episode of strong volatility at the 
outset of second half of the year, 

Ruble Suffers 
Major Hit in 
August

✍✍ Ricardo Aceves, Senior Economist at FocusEconomics

and, on August 24, the Russian 
currency closed the trading day 
at 70.9 RUB per USD, which was 
even lower than the aforemen-
tioned low point of the December 
2014 ruble crash and represented 
a new all-time low. 

The sharp drop in August was pri-

marily a response to falling oil 
prices and rising fears regarding 
the effects that the shockwave 
caused by China’s stock-market 
crash could have on the global 
economy. Although the ruble has 
recovered some of the ground lost 
in recent days, the currency is still 
significantly weaker than the 50 

The Russian ruble  hit a historic low in late August following more 
than a year of volatility. The value of the ruble first began to fall in 
early 2014 after several years of an exchange rate of roughly 30 RUB 
per USD, as the country was acutely affected by weak economic 
growth, high geopolitical risks following the annexation of Crimea, 
and the outbreak of war in Ukraine. However, it was with the collapse 
of oil prices at the end of 2014 when the ruble’s value could not defy 
gravity and thus began its free fall against the U.S. dollar, with the 
currency bottoming out at 68.5 RUB per USD on December 16th. 

Weak Russian Currency is Here to Stay
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to 60 RUB per USD corridor ob-
served in previous months. 

The renewed weakening of the ruble 
will likely put further pressure on 
banks and push up inflation, which is 
not welcome news to Russian mone-
tary policy makers. Consequently, a 
delay in further interest rate cuts in 
the coming months is on the cards. 
Moreover, Russia’s Central Bank re-
cently announced that it had adopted 
a fully floating exchange rate re-
gime, though suspicion persists that 
the Bank is informally intervening in 
the exchange rate market to support 
the ruble. 

The fall in oil prices has not been 
declared over, and prices are ex-
pected to remain low for the rest of 
the year. Fluctuations of the Rus-
sian ruble are largely driven by the 
price of oil, which, along with gas, 
is Russia’s main commodity export. 
Should the price of oil remain low 
throughout the remainder of 2015, 
a weak Russian ruble is here to stay. 

FocusEconomics Consensus Fore-
cast panelists see the Russian ru-
ble trading at RUB 63.7 per USD 

at the end of 2015, and the panel 
projects an exchange rate of RUB 
61.1 per USD at the end of 2016.

FocusEconomics is a leading provider of economic data, forecasts 
and analysis on the most important macroeconomic indicators 
for emerging and frontier markets. The company’s research cov-
ers 127 key countries in the Middle East, Asia, Europe, Sub-Saha-
ran Africa and the Americas, accounting for 97% of world GDP. 
FocusEconomics reliable, unbiased and timely information helps 
companies make sound business decisions. The company’s exten-
sive global network of economists, coupled with its position as an 
industry leader, are indications of its solid reputation as a reliable 
source for business intelligence among the world’s major financial 
institutions, multinational companies and government agencies.  
FocusEconomics is pleased to be a partner of EMIA and offers a 
10% discount on all yearly subscriptions exclusively to EMIA Mem-
bers. For more information, please contact us.

info@focus-economics.com 
www.focus-economics.com

About the Author

mailto:info@focus-economics.com
http://www.focus-economics.com
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Ukraine: Pace of 
contraction slows 
in the second 
quarter. 

✍✍ Angela Bouzanis, Economist at FocusEconomics

The Ukrainian economy improved in the second quarter of 2015, 
according to a preliminary estimate by State Statistics Service of 
Ukraine, halting the economy’s downward growth trajectory. 

Ukraine reaches key 
debt restructuring deal.
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The economy contracted 14.7% over the same pe-
riod last year in Q2, which was a more moder-
ate drop compared to the first quarter’s notable 

17.2% fall. While the result still marked a deep contrac-
tion, the figure suggests that the country’s downward 
spiral driven that has been by the military conflict in the 
east may have bottomed out. In addition, other positive 
news has begun to emerge from crisis-hit Ukraine. In 
July, the contraction in industrial production moderated 
for the third month in a row, and inflation eased to the 
lowest level in one year. Moreover, after months of ne-
gotiating, the Ukrainian government reached an agree-
ment on debt restructuring with its private creditors on 
August 27, plugging part of the country’s financing gap.

The deal restructures 18USD billion of Ukraine’s debt 
and satisfies a key condition of the International Monetary 
Fund’s (IMF) bailout agreement. While the deal is not ex-
pected to be finalized until the end of October, the initial 
agreement entails a 20% nominal haircut and postpones 
payments until 2019. In addition, GDP warrants will be 
issued, linking payments to economic growth and shield-
ing the government from having to pay if GDP growth is 
below 3.0%. While the deal has largely been seen as pos-
itive for the debt-ridden economy, a few potential hiccups 
remain. First, the agreement still needs to be supported 
by the 75% of bondholders, which is not guaranteed. In 
addition, Russia is the second-largest holder of Ukrainian 
debt and seems likely to not accept the deal. Russian Fi-
nance Minister Anton Siluanov has publicly rejected the 
agreement and the Ukrainian government has refused to 
give Russia preferential terms, which could set the stage 
for conflict in the upcoming months. As well, the agree-
ment increases Ukraine’s debt burden in the long term, 
especially from 2019–2025, when the country’s initial 
payments to the IMF are due.  

Despite the positive news that has begun to emerge 
from Ukraine, the country’s outlook is grim. The cease-
fire agreement continues to be violated, and political 
tensions have risen in recent weeks. A parliamenta-
ry vote to grant separatist regions greater autonomy, 
a condition of the ceasefire agreement, was met with 
large protests on August 31, and the government’s pop-

ularity has begun to erode. Moreover, it is unlikely that 
the economy will recover without a lasting resolution 
to the conflict in the east of the country, and only shaky 
progress has been made toward a deal so far. 

Against this backdrop, FocusEconomics panelists 
downgraded Ukraine’s 2015 economic outlook for the 
14th consecutive month. Panelists now expect GDP to 
plummet 10.4% in 2015, which is down 1.1 percentage 
points from last month’s forecast. For 2016, panelists 
expect the economy to rebound to a 1.6% expansion. 
 

FocusEconomics is a leading provider of eco-
nomic data, forecasts and analysis on the 
most important macroeconomic indicators for 
emerging and frontier markets. The company’s 
research covers 127 key countries in the Mid-
dle East, Asia, Europe, Sub-Saharan Africa and 
the Americas, accounting for 97% of world GDP. 
FocusEconomics reliable, unbiased and timely 
information helps companies make sound busi-
ness decisions. The company’s extensive global 
network of economists, coupled with its position 
as an industry leader, are indications of its sol-
id reputation as a reliable source for business 
intelligence among the world’s major financial 
institutions, multinational companies and gov-
ernment agencies.  FocusEconomics is pleased 
to be a partner of EMIA and offers a 10% dis-
count on all yearly subscriptions exclusively to 
EMIA Members. For more information, please 
contact us at info@focus-economics.com.  
www.focus-economics.com

About the Author

mailto:info@focus-economics.com
http://www.focus-economics.com
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In the following article, EMIA speaks with Clifford Quisenberry, the 
chief investment officer of Caravan Capital Management, a “manager 
of strategies dedicated to frontier and emerging markets,” as well as 
a published author, sought-after speaker, and experienced frontier 
emerging markets investor. 
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Mr. Quisenberry’s combined expertise in the invest-
ment management industry amounts to more than 
two decades of hard work. His specialization became 
emerging market equities when he was put in charge 
of managing such portfolios early in his career. His 
approach combines  diversification  with the pursuit 
of opportunities among the next-generation of emerg-
ing markets. As of September 30, 2015, Caravan’s 
pan-frontier portfolio invests in 84 companies across 
32 countries. 

A Rough Start
Caravan took shape in 2008, amidst the world financial 
crisis. Not one to be easily deterred, Mr. Quisenber-
ry plowed through and held on for a late June 2009 
launch of their flagship fund, the Emerging Frontiers 
Fund that brought a focus on frontier market opportu-
nities. “I wanted to get that going because I could see 
that turn in March, from risk-avoidance,” he acknowl-
edges. “It was hard to get people into frontier markets, 
since these markets were perceived to be very risky. 
But the reality is that they’re not as risky as investors 
assume when managed in a diversified portfolio.”   By 
mid-2010, Caravan received its first institutional inves-
tor and now includes organizations like the Templeton 
Foundation and the Kenneth Rainin Foundation among 
its two live investment strategies.

Leaving his previous cushy executive position at a 
large organization to fly solo was no easy feat, but he 
now appreciates, “the freedom to have a wide-angle 
look at the opportunities in frontier markets, not con-
strained by marketing or the bureaucracies of a larger 
organization,” he says. He gladly accepted the drop in 
compensation in order to devote himself to his passion: 
building his own firm dedicated to frontier and emerg-
ing market investing.

His efforts are focused on spreading the word about 
frontier market investments, since they have an un-
warranted reputation of being risky. For example, the 
volatility of his fund’s returns for the six years since in-

ception through September has been slightly less than 
that of the S&P 500 index fund*.   His demonstrated 
ability to generate alpha** inspires confidence in in-
vestors, and Quisenberry admits that the required skill 
for understanding frontier markets is being hands on, 
combined with the importance of years of experience 
in these unique markets.  Mr. Quisenberry has been 
investing in such frontier countries as Botswana and 
Romania since as far back as 1997.  The recovery from 
the financial crisis helped improve sentiment among 
his future clientele. “Coming out of the depths of the fi-
nancial crisis when no one wanted to invest in anything 
perceived as risky, generally, the trend has been that 
people are much more willing to accept risky oppor-
tunities in pursuit of compelling returns,” he conveys, 
adding that low correlations among frontier markets 
relative to emerging markets helps maintain the low-
er than expected volatility found in diversified frontier 
market strategies. “There’s more and more interest,” he 
offers.
 

Strategy
With 32 country allocations in a truly pan-frontier port-
folio, Caravan’s Emerging Frontier’s  strategy could be 
summed up as: Don’t put all your eggs in one basket. 
But it is just a tad more complex than that. When it 
comes to risk, there’s no way around unpredictability. 
“No matter how much skill you have, at the end of the 
day, these markets are unpredictable,” Mr. Quisenberry 
says. “And that’s risk.”

The strategy is simple: By not focusing on a region, 
you avoid regional- or country-based risk. A recent ex-
ample was the triangle between Russia, Ukraine, and 
Crimea. There is safety in diversification, he claims, 
and Caravan has a healthy take on frontier markets, 
which is perhaps the key to their success: “We focus on 
regions, countries, and sectors, then on the bottom-up, 
but we’re not purely bottom-up driven.”

What’s more, to keep risk at bay, they spread things out 
in every sense—the highest allocation they would have 
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to any one country in their Emerging Frontiers Fund 
is 10% and the highest weight held in any individual 
holding is typically not more than 5%—quite low for 
today’s standards. So where’s the alpha? Simple: They 
push those allocations heavier for those bets for which 
they have higher conviction based upon compelling 
valuations, catalysts for earnings growth or improve-
ment in the long-run investment environment of that 
company or country.  In addition, Caravan seeks to take 
profits when investments have hit establishedtargets 
or reinvests in bets if markets have taken them down 
without a change in our longer-term investment thesis.

To ensure their investments go well, they do not hesitate 
to roll up their sleeves and get their hands dirty. Their 
second and latest product helps focuses on investing 
in companies in frontier and small emerging markets 
where they see an opportunity to guide management on 
corporate governance, reporting, and investor relations 
strategy which they describe as “friendly activism.”  
“We actively help unlock their potential by encourag-
ing management to increase disclosure and improve 
alignment with minority shareholders,” he adds. 

Emerging vs. Frontier
There is certainly a cyclical component among emerg-
ing and frontier markets. While some countries may 
rise to the top of relative performance rankings, oth-
ers drop the bottom—on and on again. Take a fall in 
commodity prices for example: commodity exporters 
would certainly be affected, but countries that import 
commodities, such as Bangladesh and Sri Lanka, thrive 
while their neighbors despair. “It’s a question of differ-
ent opportunity sets,” Quisenberry asserts.

But the attractive factor of frontier markets, in partic-
ular, is that they are less affected by outside concerns. 
It’s quite the opposite, Quisenberry confirms. “The re-
ality is that frontier markets are driven more by local, 
country-specific concerns, on average,” he explains, 
than even emerging markets where global factors are 
bigger drivers.

The emerging market slowdown has benefited some 
frontier markets. Lower-labor costs and cheaper re-
sources in some frontier markets have attracted busi-
ness away from emerging markets undergoing cyclical 
downturns. Nevertheless, he warns that the worst side 
of the cycle tends to deter FDI in general, “so all mar-
kets will be negatively impacted by that,” he offers. 

Yet another benefit: the inefficiency of the frontier mar-
kets. For example, local investors can be focused ex-
clusively on things such as dividend yields relative to 
local bond yields, and sometimes they even view the 
stock price as a meaningful measure of value.  These 
kinds of local market behavioral inefficiencies can 
leave a plethora of opportunities ripe for the picking.

This may be a good time to look into frontier market 
opportunities. Investors may fare well to do so along-
side the consolidated experience of companies such as 
Caravan Capital Management. 

*Standard deviation for the Emerging Frontiers Fund since inception through September 30, 2015 was 12.2% vs. 13% for the S&P 500 Index.

** Emerging Frontiers Fund annualized Net of fees returns since inception (06/22/2009) through 09/30/2015 were 8.8% vs. 1.2% for the Frontier Bench-
mark. Fund returns reflect the aggregate return experienced by investors in the fund and may not represent the experience of any individual investor in the 
fund due to differences in fees, timing, and other factors. Fees were not charged to any investor prior to June 1, 2010. The Frontier Benchmark is comprised 
of the MSCI Frontier Market Index up to 03/31/2011, and the Russell Frontier Index thereafter.
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Hosted by:

Since 2009, GAI has hosted over 7,000 attendees 
worldwide to discuss agriculture as an asset 
class, including investment opportunities in global 
farmland and agribusiness operations, ag private 
equity and agriculture technology.

ANTICIPATED HIGHLIGHTS:
• Over 350 projected attendees, 

making Global AgInvesting Europe 
2015 the largest agriculture 
investment event in the region

• Industry-specific opportunities, 
case studies, and discussions, 
including dairy, permanent crops, 
and transportation & logistics

• Added networking opportunities with 
the preeminent gathering of like-minded 
institutional investors, farm and fund 
managers and industry stakeholders

WHO ATTENDS GLOBAL AGINVESTING?

• Pension funds
• Endowments
• Foundations
• Sovereign wealth funds
• Family offices
• High net-worth individuals
• Private Equity/Venture Capital investors
• Commodities & futures traders
• Pension fund advisors
• Asset managers
• Farmland managers
• Agribusiness industry executives 
• Service providers to the financial 

and agribusiness communities

“I enjoyed all aspects of the conference and 
especially the singular opportunity to meet 
some really great people in agriculture. I have 
to say that I have never been so busy meeting 
people in such a concentrated period of time.”

Robert Cowan, Utah Retirement Systems

Register now and 

save 20%!  

Use code: GAI-EMIA15 

The World’s Premier  
Agriculture Investment Conference Series

THE LANDMARK
LONDON

30 NOV - 2 DEC 2015

Dubai • New York • San Francisco • Singapore • London 
www.globalaginvesting.com/conferences

GLOBAL AGINVESTING SERIES

Global AgInvesting Middle East 2016 
29 Feb - 2 March | Dubai

Global AgInvesting 2016
25-28 April | New York

GAI Agtech Week 2016
June | San Francisco

Global AgInvesting Asia 2016
September | Singapore

gaie15_ad_emia_216x280mm.indd   1 10/19/15   3:41 PM
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For countries undergoing 
economic and political up-
heaval, sourcing accurate, 

real-time consumer prices is tough. 

Argentina 
A View of Consumer 
Prices from Consumers’ 
Perspectives ✍✍ Anthony Vinci

Data from “official” reports or on-
line posted documents are often 
suspect, and data directly from con-
sumers themselves - authenticated 

with visual evidence and first-hand 
accounts - is very expensive, if not 
impossible to come by.  

Focus
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Argentina 
Focus
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Anthony Vinci is the Founder and CEO of Findyr, the global market-
place for local information. Previously, Anthony co-founded Frontier 
Data Corp, a company focused on providing micro-economic data 
from frontier and emerging markets. He has spent over 15 years 
working in the technology and market research industries. Anthony 
obtained his PhD in International Relations from The London School 
of Economics, where he performed fieldwork throughout Africa and 
the Middle East.

www.findyr.com

About the Author

Findyr has set out to change that 
equation by providing a means to 
collect data on demand anywhere 
you need it. 
 
Take a look at the CPI Findyr re-
cently developed to document 
the  Argentine  marketplace.   It 
demonstrates how a network of lo-
cal researchers, our ‘Findyrs,’ can 
deliver insights and data that tra-
ditional research sources just can’t 
produce in such a timely, cost-ef-
fective manner.

These capabilities are useful for 
anyone doing business or investing 
in emerging markets. Access to val-
idated data directly from locals that 
is more timely than official fore-
casts will keep investors ahead of 
the curve.
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From 2004 to 2013, total rev-
enues generated by Brazilian 
shopping malls increased by 

178% and amounted to BR 60bn 
(USD 18.2m), according to a study 
by GS&BW, a Sao Paulo-based 
consultancy firm specialized in 
shopping malls. In the same period, 

Brazil’s economic 
slowdown likely to 
lead to consolidation 
of  domestic shopping 
malls

✍✍ Thiago Barrozo  
in Sao Paulo

The deterioration of Brazilians’ purchasing power, combined 
with increased interest rates and the domestic credit crunch, 
has turned the Brazilian shopping mall industry into a hot spot 
for M&A activity. These factors are likely to lead the sector into 
a consolidation wave in months to come, according to sources 
interviewed by Mergermarket.

the number of malls in operation 
jumped 40%, the survey revealed.

That period of growth was thanks 
to more positive drivers like grow-
ing income and low unemployment 
rates, which have since eroded, not-
ed Marcell Portugal, partner at the 
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Sao Paulo-based M&A and corpo-
rate finance advisory firm JK Cap-
ital.

Apart from the economic chal-
lenges already highlighted, some 
players in the sector have also been 
struggling to cope with increased 
competition, as well as the over-

supply of shopping malls in cities 
where the consumption capacity 
has not grown at the same pace, 
Portugal said.

One of the players that has been 
seeking to take advantage of the 
unfavorable scenario to make buys 
and increase its footprint in Bra-

zil is Israel’s Gazit-Globe (NYSE: 
GZT), Portugal pointed out. In the 
past 12 months, its local subsidiary 
Gazit Brasil has purchased three 
assets, including Mais Shopping, 
Shopping Light, and Top Center, 
which are all based in the city of 
Sao Paulo, the M&A advisor noted.

Focus
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On the other hand, some players 
that have been selling out assets, 
Portugal noted, include the Brazil-
ian companies BR Malls Partici-
pacoes (BZ: BRML3) and General 
Shopping Brasil (BZ: GSHP3), as 
well as Brookfield Brasil Shop-
ping Centers, the mall management 
company controlled by the Canada, 
Toronto-based Brookfield Asset 
Management (NYSE: BAM).

BR Malls sold last November 
the Rio de Janeiro-based Fash-
ion Mall to Saphyr for BRL 175m 
(USD 69.3m at the time). General 
Shopping sold two assets to Gazit 
in the past 12 months: Top Cen-
ter for BRL 145m (USD 63.7m at 
the time) and Shopping Light for 
BRL 141.15m (USD 45.6m). Four 
months ago, the Brazilian antitrust 
agency CADE approved the sale of 
a majority stake in Mogi Shopping 
Center by Brookfield Brasil Shop-
ping Centers to the real estate de-
veloper Helbor Empreendimentos 
(BZ: HBOR3) for an undisclosed 
sum.

According to Maximo Pinheiro 
Lima, founding partner of Hemis-
ferio Sul Investimentos (HIS), the 
Sao Paulo-based real estate private 
equity firm owning a 49% stake in 
the shopping mall company Saphyr, 
the timing for buys is good because 
several players are either looking to 
reduce their leverage ratio through 
the sale of assets or are in need of a 
capital injection.

Lima highlighted that, in order to 
ensure good performance, a shop-

is at around 75%, 80% as if it was 
a good mark,” Lima said. “That 
should rather be a matter of con-
cern.”

Lima, who is also a board member 
of Saphyr, noted that the shopping 
mall could make new opportunistic 
buys as the slowdown of the Brazil-
ian economy has pushed asset pric-
es down. Last November, Saphyr 
bought the Rio de Janeiro-based 
Fashion Mall from BR Malls Par-
ticipacoes for BRL 175m (USD 
58.4m at the time). In an interview 
to this news service earlier this year, 
Saphy’s CEO Paulo Stewart noted 
that Fashion Mall was acquired for 
a better price than it would have 
been around two years ago.

A key point taken into account by 
Saphyr when analyzing potential 
acquisitions is the location of the 
asset, Stewart revealed at time. 
Potential targets must be based in 
urban areas with at least 400,000 
inhabitants to show up on the com-
pany’s radar, he said.

Another shopping company willing 
to take advantage of the drop in as-
set prices is Tenco Shopping Cen-
ters, which is roughly 80% owned 
by the Sao Paulo-based PE firm 
Patria Investimentos. Tenco’s pres-
ident and founder Eduardo Gribel 
told Mergermarket that he expects 
to spend BRL 300m to make two 
acquisitions by the end of the year.

The company, however, is strug-
gling to complete its first planned 
acquisition in 2015 due to a dead-

ping mall must have an occupancy 
rate of at least 90%, which should 
represent a good mix of anchor 
stores and smaller, satellite stores. 
He explained that while anchor 
stores are key to attract customers, 
blockbuster tenants have great bar-
gaining power and provide malls 

with tight profit margins. Satellite 
stores, on the other hand, are the 
ones who give profit to a shopping 
mall, he noted.

“There are a few players out there 
claiming that their occupancy rate 

Focus

...in order to ensure 

good performance, 

a shopping mall 

must have an 

occupancy rate 

of  at least 90%, 

which should 

represent a good 

mix of  anchor 

stores and smaller, 

satellite stores.
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lock over the value of the target, a 
mall based in Northern Brazil, he 
noted. The owner of the targeted 
shopping mall has been facing dif-
ficulties to handle a drop of roughly 
20% in the value of the asset, Gribel 
pointed out.

Unlike Saphyr, Tenco seeks acqui-
sition opportunities in smaller-size 
cities with around 200,000 inhabi-
tants or fewer, an aggressive com-
petition space. Its main geograph-
ical areas of interest include both 
Northern and Northeastern Brazil, 
Gribel said.

Valuation Metrics
According to Marcell Portugal of 
JK Capital, there are several valu-
ation metrics used when investors 
seek to measure the value of a shop-
ping mall. Besides the Discount-
ed Cash Flow (DCF) and the EV/
EBITDA methodologies, another 
metric widely used in the sector is 
the Capitalization Rate, which is 
the ratio between the Net Operating 
Income (NOI) produced by an asset 
and the investor’s opportunity cost, 
Portugal noted.

BR Malls Participacoes, Brookfield 
Brasil Shopping Centers, Gazit 
Brasil, and General Shopping Bra-
sil did not return requests for com-
ment.

Mergermarket is the leading provider of forward-looking M&A in-
telligence and data to M&A professionals and corporates

www.mergermarket.com

About the Author

Focus
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The first steps at trying to 
keep an economy away 
from recession is to add 

government spending at difficult 

✍✍ Felix Villalba

Backward 
Colombian 
Fiscal Policy

times while at the same time low-
ering taxes to help private industry. 
This tax relief to private industry 
usually softens the blow to unem-

ployment rates. Currently, Colom-
bia’s unemployment rate is on an 
improving trend, and as a result 
politicians believe that all is okay. 
However, the government does not 
seem to realize that soon after pri-
vate industry starts feeling the ef-
fects of slower sales and increased 
taxes, the reaction will be layoffs. 
Colombia’s economy is cooking a 
stew of increased unemployment 
with increased inflation, which will 
result in lower-than-expected GDP 
growth. Unfortunately, this is not 
yet visible, or if it is, many are in 
denial.  

With respect to inflation, banks are 
already expecting the higher infla-
tion due to the higher-priced dollar 

Colombia’s short-term and medium-
term (next 12 months to two years) 
macroeconomic growth prospects are 
dim. There are too many factors at play 
threatening the macro economy. Fiscal 
policy decisions are not tied to giving a boost 
to the economy. The executive branch has 
mismanaged the boom years by not saving 
enough for a rainy day.  As a result, there 
will be increased taxes in a time when there 
should be tax relief. 
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leading to price adjustments even 
in basic goods. This more expen-
sive dollar-peso exchange rate be-
comes a higher price for imports. 
The current naive government 
theory expects that ex-
ports are now less 
expensive, yielding 
growth in GDP. 
However, it 
turns out that 
in Colom-
bia, for 
t h e 

Funds

m o s t 
p a r t , 
exporters 
first have 
to import 
raw materials. 
Take, for exam-
ple, companies 
such as Energia Solar 
and Procaps in the Carib-
bean coast of Colombia. Both are 
important employers and exporters 
in two different industries. One 
is window systems, and the other 

is pharmaceuticals. Both have to 
import raw materials that are now 
more expensive in order to export 
the finished product. The result is 
that they do have to increase their 

export prices, which leads to low-
er-than-expected export demand. 
Alternatively, take agriculture, 
where imported machinery and fer-

tilizers will now increase the price 
of basic goods due to the high-
er-priced dollar. We are talking 
about increases north of 30% and 
60% in some cases. The raw-ma-

terial price increases 
will soon translate 

into higher do-
mestic infla-

tion. Some in 
the banking 

s y s t e m 
are pro-

j ec t -
ing 

Co-
l o m -

b i a n 
inflation 

to rise to 
5% as a base 

annual number 
in their projec-

tions. That num-
ber seems low in light 

of the above explanation and the 
large link in Colombia between 
imports, exports, and domestic 
production.  

The raw-material price 
increases will soon translate 

into higher domestic inflation. 
Some in the banking system 
are projecting Colombian 
inflation to rise to 5%
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Felix has over 15 years of experience on both the operating side and 
the investment side of business transactions.  After his MBA, Felix 
worked for captive financial services companies at Dell and Whirl-
pool, and later spent over five years as CFO with two venture backed 
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as Portfolio Manager for several inherited deals, some of which re-
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Felix is a graduate of the University of Notre Dame with three degrees, a Masters in Business Admin-
istration, a B.S. in Civil Engineering, and a B.A. in Economics. He successfully completed the Harvard 
Business School’s Executive Management Development Program.

About the Author

Given that banks in Colombia are 
expecting higher inflation, they are 
already gearing up to raise rates. In 
fact, banks are now meeting with 
their clients and warning them of 
the upcoming raise in rates. The 
United States Federal Reserve 

threatening to raise rates adds to 
the expectations, and so the Co-
lombian businessperson will easily 
accept the new paradigm. The stew 
now has more components: high-
er dollar, higher inflation, slower 
economy, higher unemployment, 

and higher interest rates. It’s not the 
type of stew many would like to try, 
but it’s certainly what is currently 
cooking on the Colombian econom-
ic stove—all thanks to ill-timed fis-
cal policy.

Funds
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On July 23, the South Afri-
can Reserve Bank (SARB, 
the central bank) increased 

its main policy interest rate by 
25bps, from 5.75% to 6.00%. The 
move was largely anticipated by 
analysts due to the increasing infla-
tion rate and global events posing 
uncertainty to the South African 
economy. 

The Consumer Price Index (CPI) 
for all urban areas reached 4.97% in 
July 2015, increasing from 3.91% 
in February 2015. The surge in 
prices started in March 2015 after 
the sharp decline that had occurred 

South African 
Reserve Bank 
Raises Rates in 
Difficult Times

in the previous eight months. The 
main drivers of the increase were 
the transport industry, alcoholic 
beverages and tobacco, and health 
products and services. The SARB 
traditionally tries to keep year-on-
year (YoY) inflation between 3% 
and 6%, but the recent revisions to 
its forecasts now suggest that infla-
tion at the end of this year will reach 
5% and will climb to 6.1% in the 
first quarter of 2016. In an attempt 
to curb these anticipated inflation-
ary pressures, the authorities decid-
ed to tighten the monetary stance 
sooner than later, leaving room for 
small increases in the future rather 

than a larger rate hike, as seen in 
Turkey at the beginning of 2014. 

One of the reasons for the policy 
rate increase is the depreciating 
South African rand. The currency 
dropped by 2.6% in August 2015 
compared to the previous month 
and by 20% on an annual basis. 
The depreciation is being driven 
by weak commodity prices and by 
the widely expected increase in the 
US Federal Reserve’s policy inter-
est rates, as well as the Greek debt 
crisis and the volatility in the Chi-
nese equity markets. As one of the 
most liquid and traded emerging 

✍✍ Petar Chavdarov in Bulgaria 
CEIC Analyst
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markets, South Africa has proven to 
be highly vulnerable to these global 
risk factors. 

Even though the move by the 
SARB is justified by the worsened 
fundamentals and the increasing 
external risks facing the economy, 

in times of a deteriorating economic 
outlook, a rate hike might not be the 
best solution. Real GDP increased 
by 1.5% YoY in the second quarter 
of 2015, constrained largely by the 
disruptions to electricity supply and 
weakened consumer spending and 
business activity, among other is-

sues. Slow economic growth, a very 
high unemployment rate of 25% in 
Q2 2015, and falling consumer and 
business confidence are issues that 
need to be addressed and are likely 
to be worsened rather than resolved 
by monetary tightening. 
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Colombia’s current account 
deficit-to-GDP ratio rose 
sharply to 5.2% in 2014, 

its highest since 2000, from 3.3% 
in the previous year. The country’s 

Colombia’s 
Current 
Account Deficit 
Continues to 
Widen

3.2USD billion recorded in the 
same quarter of the previous year. 

The larger current account defi-
cit can be attributed to the weaker 

✍✍ Emmanuel Penetrante in Philippines  
CEIC Analyst

large current account gap was main-
ly propelled by its highest quarterly 
deficit to date of 6.3USD billion 
during the last quarter of 2014 (Q4 
2014). That was almost double the 
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Colombia > Balance of Payments > Table: Balance of Payments: BPM6
Global Economic Monitor > National Accounts > Table: Real GDP: Y-o-Y Growth: North 
and South America
Global Economic Monitor > Balance of Payments > Table: Current Account Balance: 
% of Nominal GDP: North and South America
Series ID: 276042002; 215337602; 356280657; 356280717; 356280747; 356280777;
356280807

flow of merchandise (goods) ex-
port earnings due to the drop in 
oil prices and mining exports. The 
merchandise trade balance was in 
deficit in all quarters since Q1 2014 
and rose steeply to 3.4USD billion 

in Q4 2014, in sharp contrast to the 
surplus of 723.4USD million in Q4 
2013.

Nevertheless, real GDP has decel-
erated to 2.8% year-on-year (YoY) 

in Q1 2015 from 6.5% YoY in Q1 
2014. The weaker economic growth 
may help dampen the demand for 
imported goods, thus correcting the 
adverse current account trend.
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E-commerce sales in South 
Korea have been enjoying 
double-digit growth since 

the records began in 2002, most 
recently growing by 17.7% year 
on year (YoY) to KRW 45.3 tril-
lion in 2014, which is more than 
double the KRW 20.6 trillion sales 
recorded in 2009. Despite the per-

Rapid Rise in 
E-Commerce 
Sales in 
South Korea

✍✍ Eunjee Kim in Hong Kong 
CEIC Analyst

petual low sentiment in the econo-
my, e-commerce has continued to 
flourish even as overall retail sales 
growth has waned. Retail sales 
grew by only 1.7% in 2014, down 
from 9.4% growth in 2011.

The rapid rise of e-commerce can 
be attributed to the widespread 

availability and commonality of 
Internet services that have provid-
ed the platform for mushrooming 
sales online. The number of Inter-
net subscribers in South Korea rose 
to 19.2 million in 2014 from 16.3 
million in 2009 out of a total popu-
lation of just more than 50 million. 
Assuming one Internet subscriber 
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Source: CEIC Global Database
Korea > Domestic Trade and Household Survey > Table: Retail Sales: By Goods
Korea > Domestic Trade and Household Survey > Table: Electronic Commerce 
Survey: Cyber Shopping Mall
Korea > Domestic Trade and Household Survey > Table: Number of Households (Annual)
Korea > Transport and Telecommunications > Table: Communication Statistics
Series ID: 351850002; 29250501; 81017601; 30569801

for each household, approximate-
ly 92.6% of total households had a 
subscription to Internet services in 
2014. The convenience afforded by 
e-commerce was apparent when the 

Middle East Respiratory Syndrome 
hit the country during June 2015. 
E-commerce sales grew by 26.6% 
YoY as people stayed at home, 
while retail sales declined by 0.6% 

YoY in June 2015. As such, e-com-
merce sales propelled to 15.1% of 
total retail sales during that month, 
the highest on record.
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Continuously falling com-
modity prices during the 
past few years have been 

pivotal in urging African govern-
ments to seek growth through di-
versification away from the mining 
and quarrying industry and to put 
efforts into other areas, such as the 
manufacturing and services sectors. 

Sub-Saharan 
Africa 
Diversifying 
Away From 
Commodities 

✍✍ Veleslav Maslarov 
in Bulgaria 
CEIC Analyst

Throughout 2014, Sub-Saha-
ran countries, such as Botswana, 
Kenya, Nigeria, and South Afri-
ca continued to register consider-
able year-on-year (YoY) combined 
value-added growth in these sec-
tors: 4.6%, 6.1%, 8.3%, and 1.9%, 
respectively. The services sector 
has expanded most notably in the 

region and has been one of the 
main contributors to the Sub-Sa-
haran GDP growth. This favorable 
trend of economic diversification is 
largely due to the increase in For-
eign Direct Investment (FDI) into 
the region in recent years. In 2013, 
South Africa enjoyed an FDI inflow 
of 8.2USD billion, almost double 
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Source: CEIC Global Database
Botswana > National Accounts > Table: GDP: by Industry: 2006 Price: Annual
Nigeria > National Accounts > Table: GDP: by Industry: 2010 Price: Annual
South Africa > National Accounts > Table: SNA 2008: GDP: by Industry: 2010 Price:
Annual
Series ID: 281191503; 281192603; 359382637; 359382237; 354326957; 354327017

the amount received in 2012, and 
a further 5.7USD billion in 2014. 
In 2011, Nigeria reached the high 
point of its FDI receipts—8.9USD 
billion. Kenya’s FDI receipts have 
doubled every year since 2012, to 

reach a little more than 1USD bil-
lion in 2014.

Overall, despite the impact of the 
falls in commodity prices, real 
GDP growth for the Sub-Saharan 

region in 2014 was still a steady 
5%, and projections are reasonably 
favorable for 2015 (4.4%) and 2016 
(5.1%). Total investment as a share 
of GDP is also expected to rise in 
2015, reaching 20.4%. 
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The Turkish lira hit a record 
low of TRY 2.87 per US 
dollar in August amid rapid-

ly rising political chaos in the coun-
try. By August 19, the lira had fallen 
by 3.6% against the USD during the 

Turkish Lira 
Slumps to 
Record Lows 
Amid Political 
Uncertainties

✍✍ Kamen Parushev in Bulgaria 
CEIC Analyst

month, by 23.9% since the begin-
ning of the year, and by 32.5% in 
the past 12 months. Meanwhile, the 
benchmark weighted average com-
pounded interest rate on the govern-
ment debt securities market surged 

to 10.6%, increasing by more than 
two percentage points since the be-
ginning of the year.

Like most emerging market cur-
rencies, the lira has been dragged 
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Source: CEIC Daily Database
Foreign Exchange Rates > Turkey > Table: Foreign Exchange Spot Rate: Central 
Bank of the Republic of Turkey
Government & Other Securities > Turkey > Table: Borsa Istanbul (BIST): Government 
Debt Securities Market
Series ID: 51270401; 246690503

down by the US dollar run ahead 
of the anticipated interest rate hike 
from the US Federal Reserve. The 
Turkish currency has also been hit 
by the failure to establish a coali-

tion government, which could lead 
to early elections and therefore 
challenge the nation’s economic 
growth. So far, the central bank has 
left its benchmark interest rate un-

changed at 7.5%, as the decline of 
food and energy prices has eased 
inflationary pressures.
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